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ABSTRACT

The main purposes of this rescarch wore to examine the development to
electranic commerce system, the electronic commcerece neads and electronic commerce
presentation forms of Pagthongchai Women Silk Craft Cooperative, Barn Tungarn,
Tambol Ngew, Amphur Pagthaongchai, Nakornratchasima Province. What appropriate
electronic patterns for them to place their products in the markets were also
investigated. The subjects of the study were 120 members of the groups. Data was
coliected through a questionnaire survey with particular emphasizing on 5 aspects of
needs: product presentation, ways of product ordering, methods of product
ransportation, methods of paymenl, and managameanl patterns of the groups. Data was
analyzedd by the percentage and ths mode. The results of the study found that:

The groups needad the electronic commerce sysiam for increasing more
channels of thair products salea, The product promaolion focusing on damsstic and
intarnalianat customears should ba in charge of tha Cooperative. The groups prefered
the customar's direct ordering. They also wanled to produce according to the neads and
ihay naaded the guarantes by contract. Tha groups prefared mathods of conveniantly
product transportation without guarantae. They needed tha cuslomers' direct payment
to the group. The finding also reveslad that appropriate and pessibls pattern of the
Electranic commerce system was the Custamer to Customer or C-to-C, but they still

needed tha suppart from private and public organization as wall as education institutions



