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ABSTRACT

The research aims to study satisfaction of students and professors towards
the Marketing Course in Faculty of Management Science, Buriram Rajabhat University.
The classifications ‘of students are age, gender, accumulative and GPA; whereas,
classifications of professors are age, academic personnel, academic position,
education level and teaching experiences. The selected group sample are 96 fourth
year students from Marketing Course;in Faculty of Management Science, Buriram
Rajabhat University of the academic year 2018 and 5 professors of Marketing Course.
Data collection is done by questionnaires and using statistics analysis of percentage
and standard deviation.

Result showed that the overall satisfaction level of students towards
the Marketing Course, from 7 aspects, is high. They can be sorted from the
descending average as follows: advisory system, students recruitment process,
instructor system, course subjects, learning support system, learning management
and professors’ practices. - The overall satisfaction level of professors towards the
Marketing Course, from. 5 aspects, is at high level. They can be sorted from the
descending average as_follows: lecturers’ promotion and development, teaching
system, professors’ promotion system,-Course ‘management process and learning

support system.
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