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Application of concordance method for decision making in purchasing

construction products
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Abstract

Good decisions may require a brainstorming session with participators and experts who have multiple
and multiple parties. This article presents concepts and methods of multi-criteria decision analysis using
concordance method with group weighted analysis. The concordance method can be applied to group decision
making but the implementation should be careful about conversion of attribute data into standard scores should
be studied to find the appropriate method and correspond to the nature of the data, the weighting of a person
who needs to understand the weighting criteria is very good and preparation of attribute information requires
sufficient and comprehensive. However, the concordance method will be difficult to compare in each step that
can cause an error. Therefore, it requires extra caution in the analysis. In this study, we have decided to buy
construction products 5 factors: price (C1), beautiful and modern (C2), service (C3), easy to install (C4) and the
product contains essential ingredients (C5) to study.
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